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Figure 1:  Present situation on Individual-to-Individual (I2I) web markets
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Solves nearly all the current challenges listed above.  Easy
to communicate verbally, has limited privacy capabilities,
good individual representation, easy to implement, and

URLs even can act as clickable web handles.

Figure 2:  WebBIZcard Vanity URLs’  Paradigm Change of I2I Marketspace

For more information, please contact WebAndNet.com, 713-771-1082.
See also conceptual homepage at WebBIZcard.com.
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